


Arabian Travel Market Online Audience  

ATM provides access to the leading global event for the travel 

industry to meet thousands of industry professionals 

 

Our online channels are launch pads for travel professionals, buyers 

and media to meet under one roof. 

 

We have the right product for you  

Each digital sponsorship opportunity has been built with your 

business objectives in mind. You will notice these at the bottom of 

each page. 

 

Lead Generation  

Get enquiries from our audience of buyers, media and visitors, with 

their contact information.  

 

Thought Leadership  

Be recognised by your target audience as authority and experts in 

your area of specialism over and above your competition.  

 

Brand Awareness  

Get your company out in the industry to raise awareness and 

engagement from our audience. For well-known brands, this 

objective ensures you maintain your status and recognition in the 

industry. 

 

Promote your presence at the show  

Highlight that you will be attending the ATM event to the decision-

makers. This increases your likelihood of onsite meetings and high 

traffic on your stand. 

 

 

Digital Advertising with ATM  

 
Price lists for all digital sponsorship opportunities for ATM can be found in the final 
pages of this document. 
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Digital Advertising with ATM  

Website Banners           Page 4 

Premium Packages           Page 5 

Premium Plus Packages               Page 6-7 

Email Sponsorship           Page 8 

Social Media & Blogs                                                                Page 9 

Remarketing                       Page 10 

Visitor Online Registration         Page 11 

Digital Packages: Bronze, Silver, Gold                        Page 12-15 

Official price lists: Bronze, Silver, Gold                                   Page 16 - 17 
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Website Banners  

What am I buying?  

Å A hyperlinked banner in front of visitors to the 

ATM website displayed to thousands of travel 

professionals 

 

Å Visibility on the key high-traffic pages on the 

ATM website during the peak build-up 

 

Å Choose your banner position and choose the 

website page 

 

What are the benefits?  

Brand Exposure: Be at the forefront of visitorsô 

minds as they walk through the ATM entrance by 

promoting your product or brand on the website 

as they plan their visit. 

 

Build Brand and Product Awareness: Link to 

your directory profile or product where visitors 

can get more information and send you a 

message or meeting invite. 

 

Reach a Targeted Audience: Target key 

manufacturer decision makers from key regions. 
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Directory Listing Upgrades: Premium 

A 

B C 

What am I buying?  

An upgrade to a Premium Package, including 

1. Highlighted Listing in Exhibitor Directory 

2. Product Carousel 

 

1. Highlighted Listing  

Your profile will be double the size of regular profiles and 

highlighted in a different colour.  

 

2. Product Carousel  

Your products will be showcased underneath your 

exhibitor listing without having to click into your profile. 

 

What are the benefits?  

Brand Exposure: Be the exhibitor that visitors and 

buyers see first instead of your competitors through 

twice as many profile views*. 

 

Build Product Awareness: Your products are viewed 

by five times as many visitors and buyers* seeking out 

new products before the show. 

 

Generate leads:  Maximise your selling time at the show 

by generating 45% more online pre-show leads* to 

arrange meetings with at the show. 
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Limited availability ï 

only 20 - 40 exhibitors  

depending on the 

event. 
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Directory Listing Upgrades: Premium Plus  

A 
B C 

What am I buying?  

In addition to the Premium Package features, an 

upgrade to a Premium Plus Package also includes 

1. Homepage Promotion 

2. Highlighted Product in Product Directory 

3. Product Category Sponsorship 

 

1. Homepage Promotion  

Your product or brand will feature in a 300x300 image or 

300x195 image with text on the website Homepage. 

 

2. Highlighted Product  

Choose the product you want to stand out and it will be 

highlighted in a different colour in the product directory. 

 

3. Product Category Sponsorship  

Your profile will be pinned to the top of your chosen 

category in the exhibitor directory, ensuring our visitors 

see you first instead of your competitors. 

 

What are the benefits?  

Brand Exposure: Be the exhibitor that visitors see first 

instead of your competitors through twice as many 

profile views. 

 

Build Product Awareness: With a stronger profile and 

Homepage promotion, your products are viewed by five 

times as many visitors and buyers seeking out new 

products before the show. 

 

Generate leads:  Maximise your selling time at the show 

by generating 45% more online pre-show leads to 

arrange meetings with at the show. 
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Directory Listing Upgrades: Premium Plus  

A 
B C 

What am I buying?  

4. Visit Page Product Promotion 

5. Promotion on digital screens throughout the 

boulevard 

6. Home Page Promotion    

7. Highlighted Product in Search  

8. Product Category Sponsorship  

9. 1 x Promotional person    

10. Promotion on Twitter and Facebook   

11. Interview on Official WTM Portfolio Blog  

 

What are the benefits?  

Brand Exposure: Be the exhibitor that visitors see first 

instead of your competitors through twice as many 

profile views. 

 

Build Product Awareness: With a stronger profile and 

Homepage promotion, your products are viewed by five 

times as many visitors and buyers seeking out new 

products before the show. 

 

Generate leads:  Maximise your selling time at the show 

by generating 45% more online pre-show leads to 

arrange meetings with at the show. 
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Email Sponsorship  

What am I buying ? Choose fromé 

 

1. Sponsored Visitor Email  

Choose your target audience segment and promote in a 

visitor email using option A (title, description, 275x170 

image and button) or option B (610x120 banner). 

 

2. Your email to our Database  

Your HTML email sent to a selection of the ATM 

database. You send us your HTML email and we send it 

for you ï it is as simple as that. 

 

What are the benefits?  

Brand Exposure:  Depending on the database you 

choose, your advert will be sent to between 2,000 and 

200,000 in the lead-up to, or during, the event, right 

when buyers are researching, planning and choosing 

exhibitors to meet at the event. 

 

Generate leads : Visitors that click on your ad can be 

taken to your directory listing or your website where they 

can send you a message. 

 

Reach a Targeted Audience: You have the flexibility to 

choose to target all visitors or to select a segment 

targeting your exact audience. 
C 
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