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Growth in UAE Tourism Demand

INTRODUCTION

The UAE saw continued strong growth in tourism demand in
2016, building on its strong fundamentals, and a growing
variety of hotel supply. In this market snapshot, UAE's
hospitality markets are analysed, comparing performance,
supply breakdown and pipelines.

Dubai

Although an additional 6,700 keys opened in 2016,
marketwide occupancy saw a slight uptick to 78%,
maintaining Dubai's status as one of the busiest tourism
hotspots in the region and the entire world.

The average length of stay remained at 3.6 nights in 2016,
and it is expected that this will further grow as the city
increases its theme parks and entertainment offerings. A
greater family appeal is expected to drive overall spending as
well.

Abu Dhabi

The capital city's hospitality demand is still predominantly
corporate, with a very strong emphasis on MICE and
government sectors. The recent shift in source markets has
resulted in a drop in average rate, however there is a push
by the Abu Dhabi Tourism and Culture Authority to market
the Emirate as a destination very suitable for leisure
vacationing, for both families and couples. Abu Dhabi City
achieved 74% occupancy in 2016, a good indication of

Ajman

healthy demand levels.
Sharjah, Ras Al Khaimah & Northern Emirates

Sharjah is one of the focal points for Heritage Tourism in the
UAE, greatly emphasizing its Islamic identity and the
promotion of its traditional roots. During peak season
(November to March) Sharjah’s hotel market witnesses
spillover demand from Dubai due to the proximity of the two
Emirates and the lower price point offered in Sharjah hotels.
The Emirate is gradually taking the lead on its own
attractors, such as the redevelopment of the downtown core
area.

Ras Al Khaimah, Ajman and Fujairah's hotel markets are
predominantly leisure-focused, and have in recent times
captured the demand from competing mid-price resort
destinations such as Sharm el Sheikh, Hurghada, Tunisia and
Southern Turkey. Ras Al Khaimah's ADR is particularly
elevated due to the high proportion of beach resorts located
on Marjan Island and in Al Hamra.

The Northern Emirates are also very sought out during UAE
public holidays, as residents of Al Ain, Dubai and Abu Dhabi

Citi seek a cost effective “staication” in quality,
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Sources: Dubai Department of Tourism and Commerce Marketing;
Abu Dhabi Tourism & Culture Authority; Sharjah Commerce &
Tourism Development Authority; Ajman Tourism Development
Department; STR; Colliers International, 2017

*The presented data is for Year-to-Date November 2016 as full-
year is still being compiled by respective authorities as of the date
of writing.
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